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Interview Guide

Estimated time: 45 minutes

Introduction and warm up – 5 minutes 

Interviewer will introduce himself. Interviewee introduces him or herself. 

Purpose of the project:
We asked you here today to get your feedback on a portion of the new website that that National Multiple Sclerosis Society is creating. This portion of the website is still in development so today we’re going to look at a static prototypes of the website. Also, we don’t have all the copy written for the site, so you’ll see a lot of Greek text.  

This will take about 45 minutes. It will be simple; I’ll ask for your thoughts and feelings about the site and I’ll give you some scenarios that ask you to perform information finding tasks using the prototype. I’ll show you the prototype and you use the mouse to click on your selection. Then I’ll show you where to click to see the page the website would return. 

While you are going through the prototypes, I’d like you to speak out loud what you are thinking—tell me what you’re looking for, what you’re expecting to see, if something surprises you or frustrates you. Remember that we are looking for ways to improve this site, so negative feedback is helpful. Please don’t be afraid to criticize.

Consent:

[Point out one-way mirror.] That is a one-way mirror. Behind it are representatives from the Society who are interested to hear what you have to say. We have them sit behind the mirror because we don’t want to pay attention to them. We’ll pretend they are not there. 

Also, if it’s okay with you, I’d like to make an audio and video recording of this session. The video camera is in the other room and will only record your screen movements. I use the recording so I don’t have to worry about taking notes. I can go back to the tape to review the things we found.

Finally, we will not use your name in the report that comes out of this study. And if you become uncomfortable at any time, please let me know and we’ll stop.

This is a consent form that says you understand everything I’ve just told you. It also has my contact information in case you have questions after you leave today. [Participant signs form and is given a copy to keep.] At the end of the interview, I will give you your thank you gift.

Opening Discussion – 10 minutes

General Population

· Background 

· Job title

· General Internet

· Where do you access the Internet?

· What do you primarily use it for?
· About how many hours do you use the Internet in a week?

· Have you ever visited the MS website? If so, what were you looking for? 

· About MS

· Do you know anybody with MS? If so, how do you know this person/people? 

· Have you ever thought about participating in an MS sponsored event? How did you find out about the event? 

· Have you ever tried to learn more about MS? What did you do? What type of information were you looking for? Did you find it? 

Tasks – 20 minutes 

Okay, now I'm going to give you a few tasks that will ask you to find some information that is in the site. Remember to say what you are thinking out loud while you’re going through the screenshots.

Task 1

Your friend has MS and she has been talking about how she has been getting very tired lately, so you come to the Society’s website to learn if this could be due to MS.  

Solution: Use Symptoms drop down on the homepage or go to About MS > Symptoms > Fatigue 

· What would you do to find this information on this website?
· Why would you go there? What do you expect to see when you click on that?
· If user uses the Symptom drop down on the homepage, then take them to task 1c
· If the user cannot find the information, tell them that they could have clicked on the symptoms dropdown box, picked a symptom from there, and then would be taken to that symptoms page which they will be shown soon. Also show them that they could have clicked on “About MS” and the information would be in there. Ask:
· Did you notice these [pointing to “About MS” navigation link and symptoms dropdown]? If not, why? If so, why didn’t you go there?
· What do you think would have made it easier for you to figure out to go to either of these places to get the information you are seeking?
Task 1a

[Participant has indicated he/she would click on the About MS link. Show the “About MS” page.]

· What is your overall impression? 

· Is this what you expected to see?

· Does this make sense to you?

· Is the information hard to read? 
· What would you do from here? Why would you go there? What do you expect to see when you click on that?

· If the user cannot find where to go, show them that they should have gone to “Symptoms”, then ask:
· Did you notice this [pointing to “Symptoms” in the left hand nav]? If not, why? If so, why didn’t you go there?
· What do you think would have made it easier to figure out to go there?
Task 1b

This is the page that would appear if you had clicked on “Symptoms”.

[Show “Symptoms” page]

· What is your overall impression? 

· Is this what you expected to see?

· Does this make sense to you?

· Is the information hard to read? 
· What would you do from here? Why would you go there? What do you expect to see when you click on that?

· If the user cannot find the information, show them where they should have gone (which is either the dropdown or scrolling down the list), then ask:
· Did you notice this [pointing at the dropdown and the list]? If not, why? If so, why didn’t you go there?
· What do you think would have made it easier to figure out to use the dropdown or to look through this list?
Task 1c

This is the page that would appear if you clicked on a symptom, chose one from a dropdown box on the previous page, or chose a symptom from the dropdown box on the homepage.

[Show “Fatigue” page]

· What is your overall impression? 

· Is this what you expected to see?

· Does this make sense to you?
· What do you think you can do on this page?
· Is the information hard to read? What if you wanted to make the text larger?
· Point at each piece of the page and ask
· What information is being displayed here?
· What interaction do you think you can have with this, if anything?
· What do you expect to happen when you interact with it?
· What would you do if you wanted to learn about a different symptom? 

· Can you return to the homepage from here?
Task 2

You have been thinking about participating in an event and want to check out what events are coming up in your area.

Solution: There are three possibilities: 1) Get Involved > Events 2) Find A Chapter > “Local Chapter Name” > Events or 3) Enter zip code into Local Activities callout.

· What would you do to find this information on this website?
· Why would you go there? What do you expect to see when you click on that?

· If the user does not go to “Get Involved”, then point to that link and ask:

· Did you notice this? If not, why? If so, why didn’t you go there?

· What do you think would have made it easier to figure out to go there?
· If the user does not go to “Find A Chapter”, then point to that link and ask:

· Did you notice this? If not, why? If so, why didn’t you go there?
· What do you think would have made it easier to figure out to go there?
· If the user does not use Local Activities search, then point to that feature and ask:
· Did you notice this? If not, why? If so, why didn’t you go there?
· What do you think would have made it easier to figure out to go there?
Task 2a

If you clicked on the Find A Chapter link, you would see a list of chapters. This is the page you would see if you clicked on one of those links. 
[Show the “Chapter Page”]

· What is your overall impression? 

· Can you tell where you are in the site?

· Is this what you expected to see?

· Does this make sense to you?
· If you were still thinking about participating in an event, what would you do?
· What else can you can do on this page?
· Is the information hard to read?

· Can you return to the homepage?

Task 3 

Homepage Impressions

[Direct participant to the homepage.]

· What was the first thing you noticed about this page?
· What would you expect to find behind these links? [Interviewer will walk through each link that has not been discussed and probe for insight.]
· Can you think of other tasks you use the website for? Where would you go to accomplish them?
· [Point to primary feature.] 

· What’s going on here?

· Does this make sense on the homepage?

· What do you see first? 

· Can you interact with this? If it were working, do you think you might? 

· [Point to actionable elements in the feature.] What would happen if you clicked here?

· How often do you expect this to be updated? Do you think you might check back to see this type of content in the future? 
· [Point out any additional page parts the participant has not mentioned and probe for insights.]
Task 4

[Direct participant back to index page.] Please take a minute to look through all the pages. I’m going to step out to get your thank you gift. When I come back we’ll talk about your overall impressions  

Summary of experience – 10 minutes

· Now that you’ve interacted with the prototype a bit, what are your overall impressions?

· How easy or difficult was it to use?

· Were there specific areas that you had special difficultly with?

· What were they?

· Why was that?

· What information did you see that you feel would be desirable and helpful to have? What information did you not find helpful, if any?

· What capabilities did you find beneficial?

· What capabilities did you find to not be useful or confusing?

· Did you feel lost at any point, like you were unsure of where to go?  

· If you could change anything about this prototype, what would it be?

· If you could add or take away anything from this prototype, what would it be?

· Do you have any questions? Is there anything you’d like to add?
Thank you and close – 2 minutes 

Thank you very much for your time. [Pay participant and have him/her sign receipt. Give participant a business card. Explain that if participant has any questions or problems, he/she should feel free to contact REI.]
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