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Introduction

Ripple Effects Interactive is conducting usability tests for the new website for the National Multiple Sclerosis Society. The tests will ask participants to assess static design compositions. The purpose of these tests is to identify strengths and weaknesses that can be leveraged to improve the overall effectiveness of the site. Sessions will be conducted at REI on June 20 - 22, 2007.

This document outlines the general plan for the user tests including goals, methodology, participants, and interview script.

Test Goals

The tasks and questions outlined in this plan are designed to focus on the following key issues:

1. Labeling and content organization

· Do the navigation labels use language that makes sense to users?

· Do the labels create appropriate expectations? 

· Do the content groupings make sense to users?

2. Visual Design

· Does the design make it easy for users to read text?

· Does the design make it easy for users to navigate the site?

3. Homepage impressions

· Does the primary homepage feature make sense to users?

· Are actionable elements noticeable? 

· Do participants understand the news and events feature? 

· Do secondary callouts make sense to participants? 

Participants

REI has worked with Campos Inc. to recruit 21participants. 

Participants will fall into three groups:

1. General Population – Knows someone with MS and has considered participating in an event

2. Individuals who have MS

3. Professionals that have an affiliation with MS within their professional field

General population will be compensated $70, individuals with MS will be compensated $100, and Professionals will be compensated $150.
Methodology

Usability tests will be conducted at REI’s user testing facility. Sessions will be conducted in a conference room adjoined to an observer lounge by a one-way mirror. This lounge will seat up to 10 people comfortably. REI would like to invite one observer, which leaves nine seats for the Society. 

Each session will generally last 60 minutes. Upon arrival, participants will be asked to sign a consent form, but their identity will not be revealed in any deliverable. A brief introduction and interview will begin each session. Interviews will be tailored to audience type and designed to confirm participant background information. One goal of the interview is to give participants time to become comfortable talking to the facilitator. 

After the interview, users will be shown the design comps and asked a series of questions. Questions will fall under two categories:

· Those that prompt for thoughts and opinions about the comp

· Those that ask participants how they would complete a specific task

Participants will not be able to complete task-based questions because only a select number of comps will be created for the tests. However, REI believes these questions are particularly important because they will begin to uncover what users will actually do, as opposed to what users say they will do.

The design comps will be displayed on a computer screen but will not be actionable. REI will create nine design comps to support the sessions: 

1. Homepage

2. About MS

3. About MS > Symptoms

4. About MS > Symptoms > Fatigue

5. Minnesota Chapter page

6. Research

7. For Professionals

8. For Professionals > Researchers

9. For Professionals > Health Care Professionals 

Participants will be asked to walk-through responses using the mouse pointer to indicate where they would click. Sessions will generally follow the interview guide but the interviewer may adapt questions in order to extract the most relevant data possible.

REI will make an audio recording of each session as well as a video recording of the participant’s screen movements. Copies of the audio and video recordings will be made available to the Society at the conclusion of the study.  

At the conclusion of all the tests, the data will be compiled and analyzed. The resulting report will describe any issues uncovered by the tests. Each issue will refer back to specific incidents that occurred during the tests with user quotes as supporting evidence. REI will also provide recommendations to remedy any issues identified.

It’s important to note that these tests are qualitative in nature; the results are not intended to be statistically significant. Instead, participants are carefully chosen to represent the target audience. 
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